Trends In
Books

2007 - 2012

By:

PrintCom Consulting Group
1020 Farm Creek Road

Waxhaw, NC 28173-7793

Phone: (704) 843-5350
Fax: (704) 843-5352
E-mail: PrintCom@aol.com

PRIMIR

\ Print Industries Market Information
and Research Organization

© 2009 PRIMIR



Trends in Books: 2007 — 2012

Table of Contents

Executive Summary

Chapter | — Introduction
Background
What is a Book?
What is Not a Book?
Evolving Book Types
Paperless Books
Product Parameters Defined
Objective and Scope
Study Methodology
Primary Research
Secondary Research
Other Primarily Statistical Data
Other Useful Data
Events Attended
Forecasting Methodology
2009 Data Revision
Data Caveat
Dollars vs. Units-Data Source Differences
Structure of the Report

Chapter 11 —2007/2008 Megatrends, Status and Outlook
for Overall Book Industry
Book Industry Size — 2001 to 2007
General Economy - Book Volume Indicators
Gross Domestic Product (GDP)
How to Interpret the Real GDP Forecast Data
Population Indicators and General Factors
Propensity to Read
Publisher Perspective
Major Publisher Restructuring
Mature Market Indicators
Growth and the Impact of e-Books
Five Year Outlook
Book Manufacturers’ Perspective
A Sub-Contractor’s Universe
Printers Outlook
Short Term Perspective
Longer Term Perspective
Typical Book Run Lengths
Offset Produced Books
Digitalography Produced Books

—

Neliie olile JBEN o) Ne W

23
23
26
27
28
29
30
32
33
36
38
40
52
52
53
56
58
59
59
60



Versioning
Life Cycle Production
Impact of Reduction in Returns
Outsourcing Status and Trends
Book Production Sites
Distribution — Wholesalers and Book Stores
Traditional Workflow
The Wholesalers
Major Book Wholesalers
Other Book Wholesaling Companies
Streamlining Distribution
Selecting a Printer
Book Stores
Book Store Sales Trends
Book Store Outlook
Book Store Conclusion
Technology Perspectives
Process Selection
Printing in the Book Store
Electronic Books
Environmental Issues
The Lead Issue
Paper Concerns
De-Inkability
Printers Bear Green Brunt
Results Required
Consumable Supplies
Review of Paper Grade Usage
Adult and Juvenile Trade Books
Mass Market Paperbacks
Professional Books
Textbooks
Paper Prices and Supply
Ink and Toner Analysis

Chapter 111 — Analysis of Individual Market Segments

Trade Books
Trade Book Marketing
The Book Marketing Mix
Marketing on the Screen
Introspective Marketing

Key Findings — Trade Book Overview

Problem Areas
Potential Opportunities
Adult Trade Books
Juvenile Trade Books
Mass Market Paperbacks
Trade Book Outlook

Religious Books

61
62
62
63
66
68
68
69
70
71
72
74
75
81
82
84
84
85
92
95
100
100
102
103
104
105
105
106
106
106
106
107
107
107

109
110
111
112
114
114
116
116
118
118
120
122
124
125



Emerging Markets
Professional Books
Market Segments
Key Findings — Professional Book Overview
Problem Areas
Potential Opportunities
Professional Book Outlook
Educational Books — College, EIHi, University Press
College Books
A State of Near Rebellion
EIHi Books
Key Findings — EIH1 Book Overview
Problems
Potential Opportunities
EIHi Book Outlook
University Press
University Press Outlook
Educational Book Outlook
The Personal Publishing Revolution
Preceding the Revolution
The Cost Barrier
The Perfect Storm
All is Not Vanity
POD Makes the Difference
Personal Becomes Commercial
The Ultimate in Personal Publishing — the Photo Book
Why Print at All?
Printed Karaoke
The Way of the Future: Publishing Personal Books
Without Even Knowing It
Coming Full Circle

Chapter IV — Canadian Book Industry and Trends
Cultural Issues: Reading in Canada
Canadian Publishing Infrastructure
Publishers
Retail
Distributors
Printers
The Education Market
Outlook for the Canadian Book Industry
Canada — A Delayed Mirror Image of the U.S.

Chapter V — North American Book Industry Outlook & Forecast
Gross Domestic Product (GDP) Forecasts
Book Unit Sales Forecasts

127
128
128
131
132
132
133
134
135
135
141
144
144
145
145
145
147
147
148
149
149
150
151
151
153
154
155
156

157
158

161
162
162
163
167
169
169
172
173
174

175
176
178



Chapter VI — Conclusions, Implications and Recommendations 183

Books — A Changing Evolving Industry 183
Prologue to Change 184

Chain Reaction of Change
The Hierarchy of Book Industry Change 185
Two Wild Cards and a Joker 188
Conclusions 190
Implications for the Book Manufacturing Supply Chain 191
Recommendations 192
Printed Book Competition 193
Conclusion 193
Implications 193
Recommendation 193
Publisher — Bookseller Business Model Change 194
Conclusion and Implication 194
Recommendations for Book Manufacturers/Supply Chain 195
Personal Publishing Opportunity 197
Implications for Printers 197
Implications for Suppliers 197
Other Suggestions 198
An Overview of the Study Conclusions 198
General Conclusions 198
General Implications 199
General Recommendations 202
Conclusions and Recommendations Summary 206
The Book Study Research Team 207

Appendices 209



Exhibits

Exhibit I-1: North American Book Study Complete Interviews

Exhibit II-1: U.S. Book Publishing Industry Unit Sales: 1990 — 2007
Exhibit II-2: Real GDP - Base Years of 2007 and 2008

Exhibit II-3: PrintCom Real GDP Forecasts —2009-2012

Exhibit I1-4: U.S. Population — 2007-2012

Exhibit I1-5: Trends in General Factors Affecting Book Unit Sales
Exhibit I1-6: Overview of Major Publishers Changes — 2002-2008
Exhibit II-7: Standard Book Development Workflow

Exhibit II-8: US Book Publishing: Proforma Analysis

Exhibit I1-9: The Top 12 North American Book Manufacturers
Exhibit [I-10: The Top 12 Digital Book Manufacturers

Exhibit II-11: U.S. Offset Book Run Lengths, 2004/2005 and 2006/2007
Exhibit II-12: Summary of Equipment Used by U.S. Book Printers
Exhibit I1-13: U.S. Book Store Sales by 2008 Percentage of Total Sales
Exhibit I1-14: U.S. Monthly Book Store Sales, 2002-2008

Exhibit I[I-15: Emerging Book Manufacturing Structure-2008/2009
Exhibit II-16: Forecast of U.S. Paper Consumption by Type of Book
Exhibit II-17: Forecast of N.A. Offset Lithography Ink Consumption
Exhibit II-18: Forecast of North American Digital Toner Consumption
Exhibit I1I-1: N.A. Major Market Segments in 2008

Exhibit III-2: Trade Book Segments

Exhibit I1I-3: U.S. Trade Book Print Unit Volume

Exhibit I1I-4: Book Industry Print Unit Volume Publisher Net Sales
Exhibit I1I-5: U.S. Religious Print Book Unit Volume

Exhibit I1I-6: Religious Books Unit Volume Publisher Net Print Sales Forecast

Exhibit I1I-7: Professional Book Segments

Exhibit ITI-8: U.S. Professional Book Print Unit Volume

Exhibit I11-9: Professional Books — Unit Volume Publisher Net Sales
Exhibit I1I-10: Educational Book Segments

Exhibit I1I-11: U.S. Educational Book Print Unit Volume

11
25
27
28
30
30
35
47
48
55
56
60
67
76
80
92

105

108

108

109

110

111

125

126

128

129

130

134

134

135



Exhibit I1I-12: Educational Book Industry Print Unit Volume

Exhibit IV-1: Profile of Book Publishing in Canada, 2004

Exhibit IV-2: Total New Titles Published in Canada, 1998-2004

Exhibit IV-3: Distribution of Domestic Book Sales in Canada, 2006
Exhibit IV-4: Major Book Printers in Canada

Exhibit V-1: Real U.S. GDP Forecast — 2008-2012

Exhibit V-2: U.S. Book Industry Print Unit Volume Publisher Net Sales
Exhibit V-3: All U.S. Book Most Probable Low High Spread

Exhibit V-4: U.S. Book Industry Unit Volume Forecast — 2008-2012
Exhibit V-5: Forecast Summary — U.S. Book Industry Print Unit Volume

Appendices
Exhibit A-1: Summary of Equipment Used by Book Printers

Exhibit A-2: Equipment Used by Book Printers

Exhibit A-3: Equipment Used by Book Printers Cont’d

Exhibit A-4: Equipment Used by Book Printers with Digital
Production Color Press Equipment

Exhibit A-5: U.S. Printing Process Market Share

148
165
166
168
170
177
179
180
181
182

230
231
232

233
291





